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The man has directed or written no fewer /V 
than 10 movies, has won three Oscars and is v 
believed to have an ego the size of Wall Street. £ ; 

Still, Oliver Stone apparently needs to be loved 
in Washington. Under the direction of high ** 
price door-openers Hill & Knowlton, Stone has o 
engaged in an extraordinary campaign to woo 
the national media nearly two months in ad-;r* 
vance of the release of his already controvert £ 
sial film on the John F. Kennedy assassination, art 
In it, Stone’ puts forth former New Orleans^ 
prosecutor Janies Garrison’s highly criticized.,^- 
conspiracy theories of the late ’60s, among. ^ 
others. 

While directors tend to play exclusively to j()j! 
the critics and film community » when their 
movies are released, Stone’s efforts are un- v 
usual in that they have been' focused on "' 
high-powered political reporters.' { In just 36 
hours this week, • the creator of« such films asy • 

'Tlatoon" and "Bom on the Fourth of July” took 

all of his meals with either senior reporters or . M ~ y ! OLIVER STONE 
bureau chiefs of Uie Wall Street Journal; theud. .mvlew on i 
New York. Times,, the. ; Los .Angeles Time^r^b Irnwryx 2^. 

CBS, « People, , the Boston ' Globe, v the , New il 
Republic, PBS and, The Washington Post. *vsj 

"More people believe that Elvis is alive than 
believe the. -Warren ^Commission --fadings/!^ 

Stone told many of his guests. ' 

. Explains, . a rStone 7 associate soulfully**He's^ \ 
worried about being perceived as some crack- 4- 
pot who's totally irresponsible with history. He A 
wants ' to* ' be ’ accepted— he wants approval ‘ 

' from serious journalists.'' : 1 -Jr.'- : . 
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